O Mpbddpopuog Tolaog eival diknyopog ABnvwy Kal £XEl OTTOUBEG OTOUG TOWEIG TNG NOUIKAG,
Twv lMAnpogopiakwy ZuoTnudtwy kal Opydvwong kai Aloiknong Emxeipfiocwyv atmd 1a
TavemoTtiuia ABnvwy, University of London kai London School of Economics. Eivai
UTTEUBUVOG WNOIOKNAG avdatiTugng otn 21€yn Tou Idpupatog Qvdon kai EToTnuovikog
2uvepyarng oto Media Institute Tou University College London. ‘Exel d1dagel oto London
School of Economics, 10 MavemoTtiuio 1ng O&popdng, 1o lMavemoTtApio Tou OoAo, TV
EBvik ZxoAl Anudaoiag Aloiknong, 1o MNavemmoTtipio Tou Southampton kal 1o OIKOVOMIKO
MavemmoTtAiuio ABnvwy. ‘Exel epyaoTei yia 1o EBvikd Kévipo Tekunpiwong, 10 €peuvnTiko
18pupa ABnva kai Tnv EupwTraikr) EmiTpoT. ‘Exel repiocdtepeg atmd 120 dnuoacieloels Kal
QVOKOIVWOEIG O€ TTEPIOOIKA KAl OE OUVEDPIA KI €XEI CUPMUETAOXEI OE VOUOTTOPAOKEUAOTIKEG
ETTITPOTTEG KAI €XEI AOKNOEI OUMPBOUAEUTIKA dpacTnpidtnTta otnv EANGdQ Kal 0TO £§WTEPIKO
oc B€pata avoIXTwyv TEXVOAOYIWY, TIONITIOTIKAG dlaxeipiong, diaxeipiong diavonTikAg
ID1I0KTNCIOG, £PEUVOAG KOl KAIVOTOUIOG



